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How do you feel when you think about
trying to deliberately create brand new,
totally foolproof funny?
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Why is funny so essential
for speakers?
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This is how delegates AND potential clients
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GOOSIC motivational speaker

Web Images Videos News Maps More ~ !

About 9,640,000 results (0.56 seconds)




GOOSIC leadership speaker

Web Maps Videos Images Shopping More ~ Search tool

About 173,000,000 results (0.47 seconds)



Google

business speaker

Web Images Videos Shopping

About 351,000,000 results (0.44 seconds)

News

More ~

Search too
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It's time for YOU to stand out
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t's time Tor you to
Stand Up
and Stand Out
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Time for YOU
to be funny










{8

, b

i~

e

! ..?‘f— £

o —

¥

B Wy e e
gt 415 L g T
“W . . A , S SV AR N . ,4. T i
HY N BT E SRR By A %f, e

4 ..
-A s -
AT ES T B >

.,_.;:_.x..‘.v

o o J’“ﬁ.\.l .\Jw.... s.*v,:

AW » % £
..? .\“ __c<..u‘~ﬂ?? S




Q.

I G

II'S

Dared Into My F




4 Dared Into My First Gig.
WelaWi\UNifelilels
Comic of the Year




4.5 gigs a week, for 8 years...

Calendar Eastern Australia Time v "

April 2019

Sun
7







|’'m going to
give you the
Magic Key




Time to stop feeling like this...
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And start feeling like this.







PERFOR NG




PERFOR MING
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MAGIC KEY:
Use funny stories you
ALREADY know
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WHAT AREYOUR [OP 5
FUNNY STORIES?



LIFE IS CHANGE













TELLING FUNNY STORIES FROM YOUR
OWN PERSONAL EXPERIENCE IS THE
MASTER SKILL TO INSTANTLY
PUT YOUR KEYNOTE, CONTENT,
PITCH OR PRESENTATION
HEAD AND SHOULDERS ABOVE
OTHER SPEAKERS IN YOUR NICHE
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LET’S TELL STORIES...
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Why should | use stories to persuade?
1. Stories bypass our judgement

2. Stories are tlight simulators for the brain

3. The listener gets to experience the benetit



Why Funny?



Know

[rust



We Notice Funny
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PLANET OF THE GRAPES

WINES & SPIRITS 020 7405 4912










We Like Funny









We [rust Funny



JIM HUNTER

Don’t panic the troops.
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. Humour enhances perceived leadership skills (Cann 2009)
. Humour builds credibility (Cann, 2014)

. Humour increases profit (Lynch 2009)

. Humour increases persuasion (Kerr, 2014)

. Humour increases long-term memory retention (Wanzer, 2010)
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CAN YOU USE PERSONAL FUNNY STORIES?







i TELL YOUR STORY BUT
(MAKE THE THEM SEE

ILD NAVY
e %)
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1. EXPLICITLY TELL THEM THAT TRHIS 1S
THEIR STORY TOO
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HAVE YOU EVER FACE A STRUGGLE JUST
LIKE THIS....

HAVE YOU EVER HAD TIMES IN YOUR LIFE
'WHEN YOU FELT XYZ...?

WHEN YOU’VE HAD A MOMENT LIKE THIS IN
YOUR LIFE, WHAT DID YOU CHOOSE?




1. EXPLICITLY TELL THEM THAT TRHIS 1S
THEIR STORY TOO
2. EXPLICITLY EXPLAIN THE MORAL
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WHAT IS THE MORAL
OF THE 3 LITTLE PIGS
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WHAT IS THE MORAL
OF STAR WARS?
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WHEN ANY
DECISION WILL
HAVE LONG-TERM
CONSEQUENCES,
THINK IT THROUGH
CAREFULLY

WHEN INTERNAL

WARNING BELLS

ARE GOING OFF,
TAKE TIME OUT AND

LISTEN TO THEM

YOU CAN USE
ANY STORY IN

"BECAUSE WE'VE
ALWAYS DONE IT

THAT WAY" YOUR CONITENT
IS NO REASON TO AS LONG AS YOU
KEEP DOING TELL THEM WHY

ANYTHING




YOU CAN TELL (ALMOST) ANY
STORY AS LONG AS YOU
EXPLAIN WHY YOU TOLD IT



THIS STORY IS A PERFECT ILLUSTRATION OF...

THE LESSON WE CAN ALL LEARN FROM THIS IS...

| TELL YOU THIS STORY BECAUSE...

THIS STORY REMINDS US ALL TO...

HAVE YOU EVER FELT LIKE THAT...?
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The WONDERFUL thing is

they don't even have to be
YOUR funny stories
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Australia

Goog

Funny (Your Topic) Stories

Google Search I'm Feeling Lucky




le

Australia

Goog

Funny (Your Industry) Stories

Google Search I'm Feeling Lucky




Google

Australia

Dumbest (Your Industry) Stories

Google Search I'm Feeling Lucky




Google

Australia

Dumbest (Sector You Are Trying To Sell To) Stories

Google Search I'm Feeling Lucky




Google

Australia

(Sector Whose Event You are Speaking At)

-pic Fall

Google Search I'm Feeling Lucky
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Start collecting a bank of hilarious stories

1. Top 5 Funny Stories from Your Industry
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Start collecting a bank of hilarious stories

1. Top 5 Funny Stories from Your Industry
2. Top 5 Funny Stories about Your Message



VIC) K NINY VIO R E VIO

Start collecting a bank of hilarious stories

1. Top 5 Funny Stories from Your Industry
2. Top 5 Funny Stories about Your Message
3. Top 5 Funny Stories about Your Life



VIC) K NINY VIO R E VIO

Start collecting a bank of hilarious stories

1. Top 5 Funny Stories from Your Industry
2. Top 5 Funny Stories about Your Message
3. Top 5 Funny Stories about Your Life

4. Top 5 Funny Stories about Anything



When you’re labelling medicines for
the public, the usage instructions

must be absolutely idiot proof







When your role involves you

dealing with the public,
expect surprises







Keep swapping funny stories and

reminding each other that this is
a great place to work










Update Status || Add Photos/Video Create Photo Album
S‘é% A really great friend of mine learnt a lesson in what NOT to name
your child...|

B 2 & 9O ydne) 2* Friends ~ m




LET’S TELL STORIES...



HOW TO TELL BETTER STORIES
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A BONUS BONUS
ITHAT | GUARAN I EE
WILL COME TOO...






#HLaughMore
HFrearlLess
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Reappraise threats and reduce stress (Abel 2002)
Increase personal resilience (kuiper 2012
Facilitate psychological well-being (Lefcourt 2001)

Greater positive affect (cann & collette 2014)
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You cannot calm the storm,
so stop trying.

What you can do is calm your_s'
The storm will pass.

Timber Hawkeye



Humour, more than anything else in the human
make-up, can afford an aloofness and an ability to
rise above any situation, even if only for a few seconds.

Victor Frankl, Man’s Search for Meaning



Your message
IS too Important
to take it too
seriously




Communication
IS too Important
to take it too
seriously




Life
IS too Important
to take it too
seriously




Take Funny
Seriously




ONLINE WORKSHOP / EXPERT TRAINING ;

SPEAKER BUSINESS
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ONLINE WORKSHOP / EXPERT TRAINING

_

speakerbusinessaccelerator.com/sbauk
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ONLINE WORKSHOP / EXPERT TRAINING

_

speakerbusinessaccelerator.com/sbauk
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